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Motto

“To acknowledge the duty that accompanies every right”

Mission

As Y’s Men International is a world-wide fellowship of persons of all faiths
working constructively together, based on the teachings of Jesus Christ, in
partnership with and supporting the YMCA, its mission is to strive through
active service to develop, encourage and provide leadership to build a better
world for all humankind.

Vision
Y’s Men International will be recognised globally as a service organisation
promoting cultural awareness leading to brotherhood and world peace.

INTERNATIONAL

Brand Slogan

Serving the World with the YMCA since 1922

Brand Commitment

Y’s Men International (YMI) has been serving communities through our
affiliated clubs and working in partnership with YMCAs across the world
since 1922. With Special Consultative Status with the Economic and Social
Council of the United Nations, YMI is committed to the fulfilment of the
Sustainable Development Goals, an engagement inspired by our motto, “To
acknowledge the duty that accompanies every right”.
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GUIDE
PURPOSE

Our concept has been developed to harmonise our brand across all our
markets and departments. From now on this concept forms the basis of
all our external and internal communication. And we can all contribute
to its success.

Naturally a strong brand needs a strong, distinctive and consistent
corporate design. That is why we have developed this Communication
Style Guide. It defines and illustrates how we present our brand and
company. It includes guidelines for the banner mark, colour usage,

typeface and layout grids. Our written tone of voice and image style are
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also covered. Essentially, the document is a tool for ensuring consistent
communication. By staying true to it we will create and maintain a clear
and distinct visual identity. BUILDING A STRONG BRAND INVOLVES
ALL OF US A brand encapsulates everything an organisation is and
does. This is why building a strong Y's Men International brand involves
all of us. It should be incorporated into the way we work and especially
the way we communicate our company. Let’s all pull together to bring

our members what they want and what we deliver best.



The Basic Guidelines chapter defines the use of the Y’s Men International

banner mark, symbol, supporting stroke, payoff, typeface and positioning grids.
These elements are key for communicating the Y’s Men International brand
consistently as they define the cornerstones of our visual identity.

1.1 Banner mark description 1.4 Banner mark on coloured

background
1.2 Banner mark versions

1.3 Banner mark free space

BASIC
GUIDELINES



DESCRIPTION OF
THE BANNER MARK

The Y's Men International banner mark consists of the
symbol and the word mark. These two elements are
inseparable and must not be altered. Read the following
pages for usage and exceptions.

The Y's Men International registered banner mark could
be on a sigle line or two lines (square format ), against a
white background.

Both versions can be used with or without the quote,
depending on the final size. Quote vertion must have a
minimum width to be readable.

The banner mark is vectorised and therefore scaleable
to any size.

The font style to be observed is :

Lato bold in caps for “Y’'S MEN”

Lato regular in caps for “INTERNATIONAL"
Lora italic for the quote

Fonts are open source and can be distributed freely.
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DESCRIPTION OF
THE BANNER MARK
USING EMBLEM OR
LOGO

EMBLEM

The Y's Men emblem consists first of a red triangle,
the symbol long employed by the YMCA to denote its
threefold programme of spirit, mind and body building.

In the upper border of the triangle appears the word
‘INTERNATIONAL’, indicative of the scope of our
pUrposes.

Within the triangle a golden star sheds rays of light on
a blue “Y”.

Emblem could be used in 3 or 2 colors, as well as one
colour (black or white) depending on the background.
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all around for the base logo. It represents

ALTERNAT'VES ' ! 1/10 of logo height. [ N
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TO THE BANNER S

The banner mark construction frame defines the

MA R K banner mark free space.

In the examples above, the banner mark

free space defines the maximum height of W Y'’S MEN
. . : : the single line banner mark. The imple- The banner mark free space defines how closely
The two-colour single line banner mark is the primary mentatfon area is highlighted with apblack INTERNATIONAL

banner mark. It should be placed on a white back- frame.

the banner mark may be positioned to the edge of

. . a format, and how close other elements (e.g. text,
ground whenever possible. However, there are cir-

cumstances where alternative banner mark versions
are permitted due to limited print colours: (A) A black

images) may come to the banner mark.

In the examples above, the banner mark

or white banner mark version to be used on white or
solid colour backgrounds when colour printing is not
possible. (B) A grey and black banner mark version to be
used on white backgrounds when colour printing is not
possible. It can be used on faxes, but not on
letterheads, business cards and other corporate
elements. The colour references are: 70% black for the
corporate blue and 100% black for the corporate red.
(C) A white and grey banner mark version. Only to be
used on a solid dark background.

Y’S MEN
INTERNATIONAL

Y’S MEN

INTERNATIONAL

free space defines the maximum width of
the single line banner mark. The imple-
mentation area is highlighted with a black
frame.

Never infringe the banner mark free space.

In the example above, the banner mark
free space is not respected. The imple-
mentation area is highlighted with a black
frame.
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USING THE \/ Y's MEN
BANNER MARK R INTERNATIONAL

ON COLOURED
BACKGROUNDS
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coloured banner mark should always be placed against S ’ : :

a white background. However, there will be situations
where the coloured banner mark versions need to be ap-
plied to an image, coloured or black background (technical
issues or specific elements for example). In these situa-
tions use the banner mark as follow.
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The various banner mark versions can be applied on any
coloured background, as long as the banner mark remains
clear and legible.

boN'T Y’S MEN Y’S MEN
&Y, INTERNATIONAL &Y% INTERNATIONAL

The full black or white banner mark should be used only if
it's stricky nessessary.

Y’ pon'T

IN ATIONAL



THE CORPORATE
COLOURS



PRIMARY CORPORATE

COLOURS AND
DEFINITIONS

The primary colour palette of Y's Men International is
corporate red & corporate blue. This colour palette is
based on the two banner mark colours. They forms

a strong, simple and recognizable visual identity. The
blue and red colour are charateristic for all our com-

munication.

CORPORATE COLOR BLUE
Pantone: PANTONE 294 C
4-colour (CMYK): C:84 M:68Y:0 K:0

RGB: R:50 G:85 B:183
HEX: #3255b7

COLOR TONES

100% 80%  60%  40%  20%

CORPORATE COLOR RED

Pantone: PANTONE 187 C
4-colour (CMYK): C:.0 M:93Y:78 K:0
RGB: R:221 G:34 B:48
HEX: #dd2230

COLOR TONES

100% 80%  60%  40%  20%

CORPORATE COLOR YELLOW

Pantone: PANTONE 116 C
4-colour (CMYK): C:0 M:17Y:92 K:0
RGB: R:255 G:210 B:8
HEX: #ffd208

CORPORATE COLOR DARK GREY

4-colour (CMYK): C:0 M:0Y:0 K:90
RGB: R:35 G:35 B:35
HEX: #2d2d2d

CORPORATE COLOR LIGHT GREY

4-colour (CMYK): C:0 M:0VY:0 K:40
RGB: R:143 G:143 B:143
HEX: #8f8f8f

CORPORATE COLOR DARK BLUE

4-colour (CMYK): C:97 M:71Y:0 K:15
RGB: R:3 G:78 B:162
HEX: #0O34EA2

SECONDARY
CORPORATE

COLOURS AND
DEFINITIONS

Two supporting secondary colour, yellow and dark
blue, have been developed to enable creative flex-
ibility — additionnaly to both grey. Colours within
both categories can be used in various combinations.



Corporate fonts are customized fonts to suit the needs and
image of any type of business. Professional corporate design
which unmistakably represents a company is in today’s world
a necessity and corporate typefaces and logos are a deciding
factor in its success.

2.1 Typeface for print & web
2.3 Hierarchy of the text

THE CORPORATE FONT

AND TYPOGRAPHY



PRIMARY
CORPORATE FONT

LATO is our corporate typeface and should be used

on all above the line communication and in in-store
navigation to strengthen our visual identity. Lato is

a sans serif typeface family started in the summer of
2010 by Warsaw-based designer tukasz Dziedzic. Lato
is available in various weights, but the prefered ones are
Lato Light, Lato Regular and Lato Bold. Lato is available
as free font from google, you may download it online or
find it on the font folder.

Lato Light for
headlines is
preferred

Lato Regular for sub-
headlines is preferred.

Lato Regular for body copy is
preferred. Lato Regular for body copy
is preferred. Lato Regular for body
copy is preferred.

Lato Bold for highlighting body
copy is preferred. Lato Bold
for highlighting body copy is
preferred.

Bold

ABCDEFGHIJKLM
NOPQRSTUVWX-
YZ
abcdefghijklm
nopgrstuvwxyz

Regular

ABCDEFGHIJKLM

NOPQRSTUVWXYZ

abcdefghijklm
hopqrstuvwxyz

Figures

01234567829

Light

ABCDEFGHIJKLM
NOPQRSTUVWXY/Z
abcdefghijklm
nNopqgrstuvwxyz

Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
hopqrstuvwxyz




TEXT
HIERARCHY

Typographic hierarchy is another form of visual hierar-
chy, a sub-hierarchy per se in an overall design project.
Typographic hierarchy presents lettering so that the
most important words are displayed with the most im-
pact so users can scan text for key information. With-
out typographic hierarchy, every letter, every word and
every sentence in a design would look the same. Can
you imagine reading something where everything is
the same font and size and color? Where do you start?
How do you know what matters most? Typographic hi-
erarchy creates contrast between elements. Designers
achieve this through the use of typefaces, size, weight,
capital and lowercase letters, bold or italics, orienta-
tion and color. Combinations of those design tools are
used to create type that falls into distinct layers.

Same font should be used on websites. It can be down-
oaded freely on google for print and web use :

https:/fonts.google.com/specimen/Lato

Caption Text:

Y’s Men International

Lato Regular, 9pt Type, 10pt leading

Copy Text:
Y’s Men International

Lato Regular, 12pt Type, 14pt leading

Headlines, Copy Text:

Y’s Men International

Lato Semibold-Capital letters 14pt Type, 17pt leading

Headlines:

Y’S MEN INTERNATIONAL

Lato Bold-Uppercase letters 18pt Type, 21pt leading

Big Headlines:

Y’S MEN INTERNATIONAL

Lato Black-Uppercase letters 30pt Type, 38pt leading




Stationery is commercially manufactured writing materials,
including cut paper, envelopes, writing implements,
continuous stationery, and other office supplies. Stationery
includes materials to be written on by hand (e.g. letter paper)
or by equipment such as computer printers.

2.1 Typeface for print

2.2 Typeface for electronic use

2.3 Hierarchy of the text

STATIONERY DESIGN



EXAMPLES OF
STATIONERY IN USE

Lato is our corporate typeface and should be used on
all above the line communication and in in-store navi-
gation to strengthen our visual identity. Lato is a simple
non-serif font. Lato is available in various weights, but
the prefered ones are Lato Light, Lato Regular and Lato

Bold.

Business card

This shows the approved
layouts with the primary
elements of the Y’s Men In-
ternational stationary system
for business card.

Dimension
85x55 mm

Paper

Envelope

This shows the approved
layouts with the primary
elements of the Y’s Men Inter-
national stationary system for
envelopes.

Dimension
200x100mm

Paper

ENVELOPE

Y’S MEN
. INTERNATIONAL

Y’s Men International

9 Avenue Sainte Clotilde
CH-1205 Geneva
Switzerland

BUSINESS CARD:

Back Side:

INTERNATIONAL

Y’S MEN INTERNATIONAL

“To acknowledge the duty that accompanies every right”

Front Side:

JOSE VARGHESE
International Secretary General

[0 +41799590626
@ jose@ysmen.org

Y’s Men International

<©

9 Avenue Sainte Clotilde
CH-1205 Geneva - Switzerland
+41 22809 15 30
ihg@ysmen.org - www.ysmen.org

Serving the World
with the YMCA since 1922

he

EXAMPLES OF HOW TO PLACE

OBLIGATORY ELEMENTS ON

PRINT MEDIA

Double page

10x 10x

The examples above show the placement of the supporting stroke, payoff
and banner mark on double- and single-page ads. The supporting stroke can
be positioned at any height within the format as the space beneath it is used
for text.

1/4 x

1/4x

41/2x




EXAMPLES OF
STATIONERY IN USE

Address information and legal information are added to
templates in accordance with local needs. There is a six-line
space between the body of the letter and the letter ending
(‘yours sincerely’ etc.). There is a three-line space between
the letter ending and the sender’s name. If an e-mail adress
is added, place it below the sender’s name.

Usage

Dimensions
210 x 297 mm
A4 size

Letterhead with copy and legal
information below

L2

W Y’S MEN INTERNATIONAL
<~a To acknowledge the duty that accompanes very right

Praesent id

lacus vel augue
hendrerit suscipit

Lorem ipsum dolor sit amet,

consectetur adipiscing elit. Nulla libero nisi, vestibulum ac diam ac, malesuada fringilla libero. Sed
at volutpat mi. Donec ac tincidunt nibh. Proin porttitor orci sit amet orci interdum convallis. Donec
accumsan nibh nec vehicula semper. Nunc consequat mauris quis finibus interdum. Nullam eget nisi
nibh. Nunc a finibus quam, quis cursus elit. Nulla vulputate condimentum odio, ut malesuada nulla

is. Etiam vel vesti magna. Vi ipsum eu est tempus aliquet. Duis a eros pre-
tium risus finibus gravida. Donec in consectetur lorem. Praesent id lacus vl augue hendrerit suscipit
avitae tellus. Cras fermentum, erat a volutpat gravida, dolor dolor tempor magna, eget sollicitudin
leo elit vel est. Nunc vel tincidunt lacus. Duis sed ipsum dui. Nulla a dui et metus efficitur luctus. Duis
cursus elit massa, eget mattis magna fermentum ac. Aenean ut feugiat mi.

Praesent commodo sit amet metus ac lobortis. In quis condimentum nisl. Donec non nibh et nisi
dictum aliquet ut sit amet erat. Fusce lobortis finil ut i Integer i SuS.

justo elementum pulvinar.

Curabitur pulvinar tempor rutrum. Fusce at varius augue. Curabitur quam libero, egestas in mattis ut,

maximus a risus. Cras molestie gravida lobortis. In vestibulum nulla nisi, nec tincidunt felis maximus
eget. Morbi lobortis neque aliquet, maximus erat in, laoreet ligula. In euismod risus finibus, semper
enim a, commodo nunc.

Integer malesuada erat vel suscipit ultrices. Morbi erat mi, gravida id condimentum sed, gravida vitae
purus. itant morbi tristiq tus et netus et malesuada fames ac turpis egestas.

Vestibulum ante ipsum

primis in faucibus orci luctus
cubilia Curae.

Serving the World with the YMCA since 1922

International President: Jennifer Jones - International Secretary General: Jose Varghese

¥'s Men International - 9 Avenue Sainte Clotilde - CH-1205 Geneva - Switzerland T:(+41) 22809 1530 @: iha@ysmen.org

2nd pages letterhead

consectetur adipiscing elit. Nulla libero nisi, vestibulum ac diam ac, malesuada fringilla libero. Sed
at volutpat mi. Donec ac tincidunt nibh. Proin porttitor orci it amet orci interdum convallis. Donec
accumsan nibh nec vehicula semper. Nunc consequat mauris quis finibus interdum. Nullam eget nisi
nibh. Nunc a finibus quam, quis cursus elit. Nulla vulputate condimentum odio, ut malesuada nulla
viverra quis. Etiam vel vestibulum magna. Vivamus vel ipsum eu est tempus aliquet. Duis a eros pre-
tium risus finibus gravida. Donec in consectetur lorem. Praesent id lacus vel augue hendrerit suscipit
avitae tellus. Cras fermentum, erat a volutpat gravida, dolor dolor tempor magna, eget sollicitudin
leo elit vel est. Nunc vel tincidunt lacus. Duis sed ipsum dui. Nulla a dui et metus efficitur luctus. Duis
cursus elit massa, eget mattis magna fermentum ac. Aenean ut feugiat mi.

Praesent commodo sit amet metus ac lobortis. In quis condimentum nisl. Donec non nibh et nisi
dictum aliquet ut sit amet erat. Fusce lobortis finibus quam ut condimentum. Integer molestie cursus
justo elementum pulvinar.

Curabitur pulvinar tempor rutrum. Fusce at varius augue. Curabitur quam libero, egestas in mattis ut,

maximus a risus. Cras molestie gravida lobortis. In vestibulum nulla nisi, nec tincidunt felis maximus
eget. Morbi lobortis neque aliquet, maximus erat in, laoreet ligula. In euismod risus finibus, semper
enim a, commodo nunc.

Integer malesuada erat vel suscipit ultrices. Morbi erat mi, gravida id condimentum sed, gravida vitae
purus. habitant morbi tristiq tus et netus et malesuada fames ac turpis egestas.

Vestibulum ante ipsum

primis in faucibus orci luctus
cubilia Curae.

“To acknowledge the duty that accompanies every righ

Business card

INTERNATIONAL

Y’S MEN INTERNATIONAL

Pre-printed letterhead with copy

10x

JOSE VARGHESE

International Secretary General

[J +41799590626

@ jose@ysmen.org

Y’s Men International

Q

be

9 Avenue Sainte Clotilde
CH-1205 Geneva - Switzerland
+4122 809 15 30
ihg@ysmen.org - www.ysmen.org

Serving the World
with the YMCA since 1922
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Lorem ipsum dolor sit amet,

consectetur adipiscing elit. Nulla libero nisi, vestibulum ac diam ac, malesuada fringilla libero. Sed
at volutpat mi. Donec ac tincidunt nibh. Proin porttitor orci sit amet orci interdum convallis. Donec
accumsan nibh nec vehicula semper. Nunc consequat mauris quis finibus interdum. Nullam eget nisi

nibh. Nunc a finib . quis cursus elit. Nulla vulp: dio, ut malesuada nulla
viverra quis. Etiam vel vestibulum magna. Vivamus vl ipsum eu est tempus aliquet. Duis a eros pre-
tium risus finil ida. Donec in lorem. Praesent id lacus vel augue hendrerit suscipit

avitae tellus. Cras fermentum, erat a volutpat gravida, dolor dolor tempor magna, eget sollicitudin
leo elit vel est. Nunc vel tincidunt lacus. Duis sed ipsum dui. Nulla a dui et metus efficitur luctus. Duis
cursus elit massa, eget mattis magna fermentum ac. Aenean ut feugiat mi.

Praesent commodossit amet metus ac lobortis. In quis condimentum nisl. Donec non nibh et nisi
dictum aliquet ut sit amet erat. Fusce lobortis finibus quam ut condimentum. Integer molestie cursus
justo elementum pulvinar.

Curabitur pulvinar tempor rutrum. Fusce at varius augue. Curabitur quam libero, egestas in mattis ut,
maximus a risus. Cras molestie gravida lobortis. In vestibulum nulla nisi, nec tincidunt felis maximus
eget. Morbi lobortis neque aliquet, maximus erat in, laoreet ligula. In euismod risus finibus, semper
enim a, commodo nunc.

Integer malesuada erat vel suscipit ultrices. Morbi erat mi, gravida id condimentum sed, gravida vitae
purus. habitant morbi tristiqy netus et malesuada fames ac turpis egestas.

Vestibulum ante ipsum

primis in faucibus orci luctus
cubilia Curae.
Serving the World with the YMCA since 1922

International President: Jennifer Jones i : Jose Varghese
¥'s Men International - 9 Avenue Sainte Clotilde - CH-1205 Geneva - Switzerland T: (+41) 22809 1530 @: iha@ysmen.org

11/4x

EXAMPLES OF
HOW TO PLACE
OBLIGATORY
ELEMENTS ON
STATIONERY

Business cards dimensions
85 x 55 mm



PLACING TEXT AND

OTHER ELEMENTS IN

FLYERS AND
BROCHURES

The layout grid determines the placement of text, images,
etc. on elements such as flyer page spreads. The A4 layout
grid is applied separately to each page. It is divided into

8 vertical columns, each 20 mm wide. There is a 15 mm
border at the top, bottom and inner vertical edge (closest
to the spine). The outer vertical edge has a 10 mm border.
Note the “mirrored” layout grid.

15 mm

A4 left-hand page A4 right-hand page

10 mm 15mm 15mm 10 mm

10 mm 8 vertical columns of 20 mm 15mm 15mm 8 vertical columns of 20 mm 10 mm

Flexible use of the layout grid

Lorem
ipsum dolor
Sit aurem

Cras volutpat rutrdm mi non|hendrerit.

Nam id|tincidunt diam. Morbi|vestibu-
lum, madris nec fefmentum|interdum,)
li

ante magna eleife est, a feqmentum)

igula ante Ut tortor.|

PLACING TEXT AND

OTHER ELEMENTS IN

FLYERS AND
BROCHURES

The 8 vertical columns allow a very flexible layout.
Images, graphics and text can extend across as
many columns as they need. However, please note
that an open, uncluttered layout is recommended to
give the products prominence.
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